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Growth on the Farm

We are AdFarm, a group of incredible humans and marketers that have come
together to further agriculture in every shape and form. Our team is made up of active
farmers, grown-up farm kids, experts with ag certifications and lifelong marketers—
so we understand the special language that is embedded within agriculture.

We know agriculture isn’t just a career, it’s a foundation for who we are as people.

This book is a look back at our year, a celebration of the good we’ve done
and how far we’ve come. Thank you for being a part of our journey.
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1984 to 2024

Cheers to 40 Years!

total combined
years of service
across the
AdFarm team

12

6

40 years is a long time for anything, and
we can’t imagine where we’d be without
dedicated AdFarmers. Thank you for your
time, your passion and the role you’ve
played in helping us grow.

our employees live in 8 states
and 3 provinces, plus 1in Europe

our client partnerships extend worldwide:
Colombia, Israel, Japan, Australia, Canada

and the USA
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The Driving Voice of Agriculture

Our carefully curated Farm Voice community provides real life insights and
perspectives that help us craft the strategy, creative and messaging AdFarm is
BY ADFARM known for. Nurturing and growing our Farm Voice community was a key focus
in 2024 and will continue to be a core focus in years to come.

Farm Voice Farm Voice Community
members newsletters insight
sent surveys




Calgary, Canada

Farm Voice is more than an

event. It’s surveys, interviews
HELLO, FARM VOICE MEMBERS! and newsletters and our finger

on the pulse of the industry.

! This WeEk In SOCIAL MEDIA + YOU

Ahuge part of marketing to farme s unde WE WANT TO FEATURE A

B ~ = ]
whether that's v p
As part of our 2024 Annual Community S bers participated FARMER LIKE YOU!
in the Farmer’s Use of Media survey. Thank you to all of those who participated!

Here are some key findings: Agriculture is enriched with different backgrounds, operations, people and
communities, each of which has a unique ston ant to tell. As part of the Farm
Voice community, we want to connect our members so you can meet your neig

- - - Meet Blake
One television mention on Ty ——
MO. T

farming with his family in Buckn y
primarily raise com and soybeans along with

- - - -
This Week in Agribusiness & ool I addton o amng ol
Across all social media The least trusted media channel for time, Blake also operates Last Chance

platforms, YouTube was the most information outside of agriculture was Farm & Feed
popular amongst both U.S. and influencers and social media Connect vith Blake on Instagram and get o
Canadian producers. know a fellow community member!

Blake Chance
Buckner, MO
@ih_tractorguy

| | | l I l Want to be featured in our quarterly newsletter? Please fill in your contact information
below, and we will reach out to you!

Podcasts are the most underutilized Emails, Phone Calls and In-person
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It All Comes Back to the Farm

Farm Daze is a chance for AdFarmers to get reacquainted with
farming at the ground level. Each office takes time to explore local
farms, producers and other businesses along the food and value
chain to gain a deeper understanding of our industry.
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0k Amiversary Edltion 500
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North American
agriculture .
businesses visited | o A

542 farming
facts learned

Did you know?

Gin is a vodka that derives
its flavor from juniper berries
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Client Impact: Going Above and Beyond

AdFarmers have always gone one step further when it comes to our clients, and 2024 was no
different. Our teams have answered the call of duty and then some. We’ve helped our clients
grow in ways they never imagined when they first stepped through our doors, while growing
AdFarm at the same time.

organic donated to rural
growth for clients communities by
such as Yara and P&H Growing Home With BASF

12 | $5M

brands launched in funding raised for CCFI




QuioWake

© WINNER

© BioWake

SCCOP

( Like an
‘A Extra Hand
When You
Need It
Most

-

You know that pulling and treating sick cattle early helpspy

better outcomes. Merck Animal Health technology solu

our upcoming SenseHub* Feedlot monitoring system, will help make
you even more efficient and accurate at the work you do every day,

Grain Scan the QR code for more information and cattle health resources.
Settiements

wwwwwww

0 SenseHub’® MERCK

Storage and
Unpriced Loads FEEDLOT
Animal Health

Apple Farms in. v

A - piogions As/w’
Meet Sulpho,
the mascot for —
Smart Nutrition ‘
MAP+MST -y

Grop Inputs.

P&H Central

N
SenseHub®
u COW CALF
A NEW APPROACH TO
BREEDING SUCCESS

Heat detection

Reproduction and
behavior monitoring

Data-driven reports
and insights

Backed by
Merck Animal Health

SenseHub-CowCalf.com

‘beets sold at t
nseHub launc
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ulie Warner’s | .. Rosie Thoni's | Alison Rasmussgh
. aby shower, \ , ~  EPaby shower, |- : baby shower, =
Kansas Ci ' City | Kansascity S

participation
in peer award
nominations

’,\lmmw\;?Mw]’eumi&
tampedeévand, . UUTEN Fren
liversary Party °'UtH Moo - ff

_ AdFarm Creative Retreat,
Calgary




Kulture Klub

Our competitive drive, commitment to our clients and unparalleled
people have come together and created some big wins in a year
that hasn’t been easy for agriculture. Be it awards, pitches or events,
there’s always something good going on at AdFarm.

total
events

National Inter
Calgary

onAI
ansas City
e

global
events

babies
born



AdFarm Making Headlines

When it comes to agriculture, we know how to get our boots dirty. This year we took home more than
20 agrimarketing awards and garnered millions of impressions across the industry. Our hardworking
employees continue to be recognized for their ability to go above-and-beyond for our clients.

20 AMIA ¥AC/A

Canadian Agri-food Alliance canadienne
. - - Marketers Alliance d’agromarketing

o National and regional
NAMA NAMA awards won

CAMA awards won

/ . Smart

Nutrition”
[ wap () msT ]

HI, I'M
9-43-0-16S.

QmartNutritionMST.com

“THROUGH A GROWING STORM OF KOCHIA,
CLEAVERS, CHICKWEED AND MORE,

THERE'S A CLEAR PATH
IN WHEAT AND BARLEY.

Oxbow

POWERED BY DUPLOSAN'

THE PAST, PRESENT AND
FUTURE OF PRE-SEED
WEED CONTROL.

N\ Nufarm

Grow a better lomorrow

12




1 1 total media
impressions

28 total media mentions

LACOMBE EXPRESS

News More Contests Shop EkEdiions Classifieds Jobs Obituaries

Home - Home2

' New fundraising effort seeks to secure
| future of 4-H

Century-old program recently faced funding cuts

' E@’ @00006
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Ben Graham quoted in new
_ fundraising effort to secure
» future of 4-H.

Kim McConnell honored as the
recipient of the 2024 Inspiring
Business Leaders Award.

Rosie Thoni featured
in Alberta Beef Magazine.

Julie Warner recognized as a
young leader in agribusiness.
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pitches logicals
won
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\ This year was a big one for new business wins. With seven pitches won through hard work, \
determination, grit and the best damn team in the business, it’s easy to get excited about
what the coming year will bring. | 4
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150+ 104 52

meetings held lessons learned pitches submitted
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New Business




AdFarm Social Media 29 ,236

engagements, up compared to 2023

AdFarm
6,450 followers

7mo - ®
We had an incredible turnout at our Farm Voice: Decoding On-Farm
Sustainability event in Kansas City this week! Thank you to each of our panelists ,

and moderators for sharing your insights and to all the attendees for making the

event such a success. We're thrilled to have the opportunity to bring together impressions up com pa red to 2023
L ]

great minds in our industry to collaborate on important issues like sustainability.

12:52 NOLi 89%\

& adfarm ¥/

192 1,306 407

posts followers following

AdFarm

® adfarm
All roads lead to agriculture, especially at AdFarm. We run
on insights and expertise to deliver agile agrimarketing
solutions across North America.
@ sprout.link/adfarm

+1

% with You and 9 others

C€0 80 4 comments

AdFarm
A

1
From Fieldstone and Parker Group to a partnership with Flint & Associates that S
would bring the AdFarm brand to life, AdFarm's founding leaders shared a Two companies, one shared passion for the cattle industry. We are thrilled to
common goal: to bring the farmer to the forefront of agricultural marketing. In embark on a new partnership as agency of record for Merck Animal Health's
ind to this day, Art Froehlich, Kim McConnell, Roger Reierson and Ross U.S. beef cattle division: https://bit.ly/48KeYBu
Harvey still share their strategic perspectives with the industry through the
various boards and projects they're involved in. Cheers to our founders who

745

followers

Following v Message Contact +2

continue to bridge the gap between the boardroom and the tractor cab.
#40YearsOfAdFarm

AdFarm selected as

agency of record for
Merck Animal Health,
U.S. Beef Cattle PAID SOCIAL

ADVERTISING
BEST
PRACTICES

KEY MESSAGES
BEST
PRACTICES

8 comments - 10 r
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Donations

AdFarmers donate their time, money and talent to charitable causes across North America,
proving that our values go beyond the office walls and the 9 to 5.

& & Missouri -‘\
(Glyary Staipede.  FarmTech State mil.

of time donated to
pro bono clients

$195K
92 agile [E] Ak b

$39

donated to non-profit
agricultural organizations

BAKER AMA ”M

UNIVERSITY  costmssioos  snce comaiome

/,m Ao
/ Foundation of Alberta

UNIVERSITY NAMA

NIVERSITY
[J‘GUELPH
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A Tribute to Dylan Clendining

Dylan Clendining, a talented and free-spirited AdFarmer,
unexpectedly passed away June 1, 2024. Dylan made a
significant impact on our organization and culture during
his time on the farm. In honor of his memory, AdFarm has
contributed to the education fund of his child, Sam.




“l love the kindness,
support and fun that
AdFarmers have
together.”

“The respect we
have in the industry
and community.”

From AdFarmers

We asked AdFarmers why they love working on The Farm,
and we received an incredible amount of inspiring answers.

4
: iz -‘aé;;\: ‘:_%f(‘(‘ 3 ':i:"t “ 4 e
fl\jlxo:\lgrndgwﬂ?ggsI:ﬁd-_-ﬁ-‘j f‘ﬁ{ o - i Employee Satisfaction Insights: According
deo,licated\indivigduals & A : 7 to our Employee Net Promoter score,
3 : o\ 4 o S the top five things people love
X R e il ¢ about working here are:
The People
The Culture
The Atmosphere

“l love the people and the work we do! | think
it is such a great culture that allows people to
thrive and really supports one another in the
work we do.”

The Community

The Communication




GUIDEPOST

“I'm always proud to be an AdFarmer and a
representative for the agricultural industry.
Sharing about my job with friends and others
in my network to help educate those around

me about Canadian agriculture makes me feel
very proud!”

“Agriculture is one of the
most complex industries,
and the investment
AdFarm makes in truly
understanding this field
excites me.”

“I'm so proud to be an AdFarmer. | love working for
people who walk the walk and talk the talk. When

you spend a great deal of your days in the ‘field’ with
these folks, they have to be people you look up to, you
admire, you respect and trust, and hopefully you might
even be able to laugh with! The culture here is like
nowhere else.”

“l am proud to be on
a team that has so

many diverse skills i~
and talents.”

s



#130, 140 Quarry Park Blvd SE
Calgary, AB T2C 3G3
403-410-7600

ADFARM

ADFARM.COM

#2071, 230 Hanlon Creek Blvd
Guelph, ON N1C OA1
519-767-4645

2101 Broadway Blvd.
Kansas City, MO 64108
816-842-5983



